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City of Belgrade
68,2%

Southern and
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Total number of recorded donations: 3.037
Donations aimed at non-profit organizations: 30,6%
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Kosovo is presented without prejudice to positions on its status, and is in line with UNSCR 1244 and the ICJ Opinion on the Kosovo declaration of independence
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Geographic distribution of giving to non-profit organizations (% of instances compared to the total number of instances aimed at non-profit organizations)
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KEY POINTS

GEOGRAPHIC DISTRIBUTION

THEMES FOR GIVING: FOR WHICH AREAS OF
ACTIVITY DO NON-PROFIT ORGANIZATIONS
RECEIVE DONATIONS?

•

•

•

•

•

The non-profit sector includes the following types of

The largest percentage of instances was aimed at
non-profit organizations from Belgrade, which had also

non-profit organizations, with a significantly higher

foundations, organizations from diaspora, foreign civil

been the case in the previous two years. It can be con-

percentage than in 2018. Support to marginalized groups

society organizations, corporate foundations and in-

cluded that giving was somewhat centralized, with an

achieved a lower level compared to the previous year. In

formal groups. In 2019, citizen associations, followed by

even higher percentage of instances directed toward

addition, lower activity was recorded for instances aimed

private foundations, were again the most active types of

Belgrade than in 2018. However, it should be kept in mind

at poverty relief, while education kept the same level.

non-profit organizations in giving to common good.

that some organizations have their headquarters in Bel-

The range of other themes was similar to the one from

grade, wherefrom support is further distributed into other

2018, with slight fluctuations in percentages: seasonal

Despite the fact that the presence of certain themes and

regions these organizations cover in their activities. Or-

giving, economic development, sports, culture and arts,

beneficiary groups is quite limited, it should be kept in

ganizations from Vojvodina, Šumadija and Western Serbia

environment, cultural heritage, emergency management,

mind that, without the work and engagement of non-pro-

were less active, while the region of Southern and Eastern

independent media, public infrastructure, social entrepre-

fit organizations dealing primarily with them, these themes

Serbia kept the same level as in 2018.

neurship, and animal welfare.

and beneficiaries would remain completely neglected or
would not be supported at all. Non-profit organizations are
the ones providing the majority of support to themes such as
cultural heritage, independent media, social entrepreneurship, sports, economic development and animal welfare. In

WHO BENEFITS FROM DONATIONS – WHO
ARE THE BENEFICIARIES OF THE ASSISTANCE
PROVIDED BY NON-PROFIT ORGANIZATIONS?
•

WHO IS GIVING?
•

In 2019, citizens remained the most active donors to
the non-profit sector, mostly providing support through

The largest beneficiaries of the non-profit sector in

events and campaigns. They were followed by the cor-

sons, the unemployed and people in need of palliative care

2019 were people with health issues, people with dis-

porate sector, which most frequently provided support

were exclusively supported through the non-profit sector.

abilities, people in economic need and population from

through direct donations. Mixed donors, who largely do-

Certainly, non-profit organizations also have an irreplaceable

local communities.

nated through campaigns, recorded a rise in their activity

2019, beneficiary groups such as refugees and displaced per-

compared to the previous year. Individuals kept the same

role in supporting key themes and beneficiary groups.
•
•

Healthcare was again the most common theme in

associations and initiatives: citizen associations, private

Other less supported beneficiary groups had no more

Non-profit organizations do extremely important work

than 3% of recorded instances each. These included:

in their communities, managing to mobilize citizens and

people from other countries, children without parental

companies through various initiatives and get their sup-

care, women and children survivors of violence, talented

port in efforts to achieve positive changes in a large num-

children and youth, general population, people in need

ber of areas and to provide assistance to a wide range of

of palliative care, single-parent families, mothers and

beneficiary groups. A certain number of organizations and

babies, children and youth at risk, ethnic minority popu-

foundations, which have been active and recognized for

lation, refugees and displaced persons, the unemployed,

years, continue to develop their activities and work on the

elderly, animals.

level, with a small percentage of instances.

promotion of themes they represent, while donors clearly
demonstrate growing trust and readiness to support
them. This, in addition to the fact that the number of such
organizations has been on a steady rise, gives impetus to
the continuation of this practice in the future.
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WHO BENEFITS FROM DONATIONS: WHO ARE THE
BENEFICIARIES OF THE ASSISTANCE PROVIDED
BY NON-PROFIT ORGANIZATIONS?
With regard to less prominent beneficiary groups (0.1%–10% of

frequently supported through the work of non-profit organi-

the total number of instances), we may note that these mostly

zations in 2019 were the following: people with health issues,

included categories that were also less prominent at the

people with disabilities, people in economic need and popula-

general level, with other recipients. We assume that the reason

tion from local communities. Other beneficiary groups for which

lies in the fact that a small number of organizations deals with

non-profit organizations received support to a lesser extent

specific vulnerable groups such as people in need of pallia-

were people from other countries, children without parental

tive care, single-parent families, the unemployed and ethnic

care, women and children survivors of violence, animals etc.

minority communities. Consequently, these organizations
are less visible than organizations dealing with more promi-

Key beneficiary groups and non-profit organizations

nent groups. Some of these organizations were founded only

Beneficiary groups

Number of instances aimed at the four
key beneficiary groups (%)

2018

Trend

2019

People with health issues

28,7%

↑

36,5%

People with disabilities

22,1%

↑

24,4%

People in economic need

14,9%

↑

Data have shown that the beneficiary groups that were most

13,5%

Population from
local communities

10,9%

~

11,3%

36,5

People with
disabilities

Comparison with the 2018 data

24,4

People in
economic need

13,5

Population from
local communities

11,3

Other

14,3

Chart No. 1: Key beneficiary groups for which non-profit organizations
receive support (% of instances compared to the total number of
instances aimed at non-profit organizations)

% of instances
Beneficiary groups

6

5% - 10%
----

problems their final beneficiaries face.

out parental care or without appropriate parental care. The
Association’s activities are aimed at children and youth from
children’s villages and homes for children without parental care
not only in Serbia but also in Bosnia and Herzegovina, Kosovo, North Macedonia and Slovenia. Throughout the year, they
continuously work with the beneficiaries of the SOS Children’s
Village ‘Dr. Milorad Pavlović’ from Sremska Kamenica. In 2019, the
fifteenth sports and environmental camp ‘Košnica Prijateljstva’

EXAMPLES:

13, who, through various workshops adjusted for their age, had

BENEFICIARIES OF NON-PROFIT ORGANIZATIONS

the opportunity to master some of the basic skills from numerous areas, such as culture, sports, environmental protection, as

Data have shown that the order of key beneficiary groups did not

Example: In 2017, Tamara Klarić and Bogdan Stevanović

well as skills necessary for gaining independence and acquiring

change compared to 2018. However, there were slight fluctuations

(winners of the 2019 VIRTUS Award for individual contribution

self-confidence. During the camp, visitors had the opportunity to

in the percentages of their share. The greatest change was the

to philanthropy) launched action ‘Pruži korak’ (‘Take a Step’),

give donations in the form of books or board games. Volunteers

increase in the number of instances aimed at people with health is-

through which they helped the National Association of Parents

specifically engaged for this activity work with the children. Over

sues, which also reflected on the rise in support to healthcare at the

of Children with Cancer – NURDOR raise funds for the con-

500 volunteers have participated in the program so far.

general level. People with disabilities also recorded a growth, while

struction of the Pediatric Oncology Hospital in Niš, by walking

people in economic need saw a mild drop. Population from local

from Belgrade to Niš. Two years later, in 2019, they designed

In 2019, Trag Foundation carried out a program called ‘Sus-

communities kept the same level of support as in the previous year.

a socially responsible mobile application called ‘Pruži korak’,

tainability Academy’, where a wide range of beneficiary groups

through which 560,000 people and over 60 donor companies

was supported through the work of civil society organizations.

helped provide over EUR 500,000 for the construction of a

Ten organizations chosen to be part of the program managed

new NURDOR Parents’ House in Belgrade. This was certainly

to raise over EUR 31,000, which Trag Foundation doubled. The

one of the most successful campaigns in 2019. Mobile applica-

target was set at EUR 28,000, while estimates that it would take

tion ‘Pruži korak’ measures users’ steps and “turns” them into

half a year to raise that amount soon proved as an additional

money using a simple formula: 1 km = 1 EUR. Socially responsible

incentive, given that organizations exceeded the amount in

companies in Serbia bought those steps and thus donated their

just several months. Funds were raised in various communities

funds to NURDOR for the construction of the third parents’

in Serbia, from individuals, entrepreneurial stores, small and

house in Belgrade that will be used for the accommodation and

medium-sized enterprises and big companies, while most or-

care of children with cancer and their families. ‘Pruži korak’ is

ganizations continued to raise funds even after the challenge.

the first campaign of its kind in Serbia that gathered a large

The included organizations, which deal with various themes,

number of donors in a very short period.

previously acquired knowledge at training courses organized

3%–5%
----

Sad has dedicated its mission to the welfare of children with-

(‘Beehive of Friendship’) was organized for children aged 6 to

recently and, therefore, need greater support in presenting the
People with
health issues

Example: Citizen Association ‘Košnica’ (‘Beehive’) from Novi

1%–3%
people from other
countries, children
without parental care,
women and children
survivors of violence,
talented children
and youth, general
population, animals

below 1%
people in need of palliative
care, single-parent
families, mothers and
babies, children and youth
at risk, ethnic minority
population, refugees and
displaced persons, the
unemployed, the elderly
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THEMES FOR GIVING: FOR WHICH THEMES DO
NON-PROFIT ORGANIZATIONS
RECEIVE DONATIONS?
by Trag Foundation, where future campaigns were simulated.

The four themes that were most frequently supported

Comparison with the 2018 data

The campaigns were financed by Trag Foundation with an equal

through the work of non-profit organizations in 2019 re-

Compared to the previous year, we noted a significant increase

amount of RSD equivalent to EUR 700.

mained healthcare, support to marginalized groups, poverty

in the support to healthcare, which received the highest support

relief and education. Within healthcare, the largest percent-

in 2019. The reason lies in the fact that, in 2019, donors focused

Example: In addition to its main activity, the first mini football

Example: Within the aforementioned Trag Foundation program,

age of recorded instances was actually realized through

more on giving to non-profit organizations for the purpose of

club in Serbia, ‘MFC Mongooses’ from Belgrade, works toward

Obrenovac Youth Foundation successfully organized a fund-

campaigns and events organized to raise funds for the treat-

treatments than on giving to individuals and families. Donors

the inclusion of children with disabilities and developmental

raising campaign for the reconstruction of the school yard and

ment of children with health issues. Support to marginalized

have been demonstrating growing support and trust in several

difficulties through their school of minifootball. This section

the walls of the elementary school in Veliko Polje, near Obren-

groups took around one fourth of all instances, while poverty

domestic civil society organizations and foundations dealing

of the school was founded in 2009 with a goal to contribute

ovac. Around EUR 5,000 from 33 companies and individuals

relief and education had a significantly lower percentage.

exclusively with supporting people with health issues. Although

to the improvement of the psychological and physical state

was raised during the campaign. The residents of Veliko Polje

Among other themes, the most supported were sports, ani-

marginalized groups recorded a drop in the level of support, this

of children with disabilities by teaching them basic skills and

provided their contribution by volunteering during the works. In

mal welfare and economic development. Companies such as

theme still took the second place on the list of key themes. The

elements of the game of futsal. The club cooperates with oth-

addition to the planned works, the school’s interior was painted

CRH (Srbija) d.o.o, Vojvođanska banka a.d. Novi Sad, Tele-

reduced support for people in economic need reflected on the

er relevant organizations and institutions, while Eurobank AD

and the school fence was fixed.

kom Srbija a.d. Beograd and Coca-Cola HBC – Srbija d.o.o.

lower percentage of recorded instances aimed at poverty relief.

Beograd donated EUR 45,000 in 2019 to support this segment

Zemun included support to citizen associations dealing with

Given that support to poverty relief was generally on the rise, it is

of the club’s work.

Example: The Jedi Movement Association from Niš was found-

the development of beekeeping and improvement of women

important to note that this increase was most evident in individ-

ed in 2013 with a wish to make the peace and prosperity of the

entrepreneurship in their programs.

uals/families (by more than 10% of recorded instances). Finally,

Example: In 2019, the global event ‘Wings for Life’ was tradi-

EXAMPLES: FOR WHICH THEMES DO NON-PROFIT
ORGANIZATIONS RECEIVE DONATIONS?

support to education remained at the same level as in 2018. Less

tionally organized for the sixth time at Ada Ciganlija, in Bel-

The Jedi Movement, in cooperation with Trag Foundation and

The list of less supported themes that non-profit organiza-

supported themes (below 10%) were present to a lesser extent in

grade. Several thousand runners from Serbia and the region

the Center for Family Accommodation and Adoption from Niš,

tions dealt with in 2019 was long, and every year the percent-

2019, which is an encouraging fact.

participated in the race. The goal of this humanitarian race

launched a fundraising action aimed at funding the realization

age of instances aimed at these themes has been very small.

is to help the ‘Wings for Life’ non-profit organizations from

of a seven-day youth camp within the project ‘The Force Favors

It is necessary to mention that, in 2019, non-profit organiza-

Austria, which finances research for the cure for spinal cord

the Brave – Vlasina 2019’. The project was designed to motivate

tions continued to be the recipient which, compared to other

young people who grew up without parental care to continue

types of recipients, supported themes such as culture and

pursuing education after finishing school. Within the project

arts, economic development, cultural heritage, independent

‘The Force Favors the Brave’, the ‘jedi’ from Niš organized a

media, sports, and animal welfare with the largest percent-

2018

Trend

2019

Example: As part of its campaign ‘Say NO to violence against

humanitarian POP Culture Pub Quiz in Murphy’s pub, in Lesko-

age of instances. Some topics such as public infrastructure

women’, Avon (the winner of the VIRTUS Special Award for

fall primarily under the concern of institutions, which is why

↑

44,7%

vac. Other events they organized include ‘PES Tournament’,

Healthcare

34,0%

‘Humanitarian Coffee’ and ‘Philanthropic Finale’ in cooperation

it is logical that the already limited support for this theme

Support to marginalized
groups

28,1%

with motorcycle club MC Road Guardians. Through Donacije.rs

would be even smaller through non-profit organizations. In

platform, they raised a total of EUR 2,843 for accommodation,

2019, there were no instances supporting religious activi-

Poverty relief

9,8%

food, transport, workshop equipment, t-shirts and catering for

ties that were aimed at non-profit organizations, which had

Education

5,6%

the seven-day camp.

not been the case in the previous two years. Environment,

Fruška Gora for 60 female participants from 14 Serbian cities.

independent media and social entrepreneurship are definitely

The meeting served to empower them and to introduce them

the themes that need better promotion and visibility so as to

to topics important for their individual and social develop-

attract stronger support.

ment, through peer education and building friendships. The

diseases and injuries. With a EUR 10 registration fee, each
participant contributed to this cause.

contribution to gender equality) supported a project launched

25,3%

↑

Theme

Number of instances aimed at the four
key areas of activity (%)

↑

community sustainable and raise activism to a higher level.

6,6%

Love is not violence’, whose goal is to support youth education

~

6,6%

donation enabled the organization of the ‘Spring Meeting’ at

by the Autonomous Women’s Center called ‘I can say no –
on types of violence. In addition to workshops in schools, this

total value of this support was over EUR 22,000.
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WHO IS GIVING: WHO ARE THE DONORS
TO NON-PROFIT ORGANIZATIONS?

Example: The year 2019 was marked by ‘I (Dis)Own My Child’

was bought in the following newspapers: Politika, Večernje

campaign that Association ‘Da se zna!’ conducted in coop-

novosti, Pančevac, Ibarske novosti, Danas, and local papers

Citizens’ support (mass giving) to the non-profit sector

had not recorded any activities aimed at non-profit organi-

eration with company McCann Beograd, which was nomi-

in Leskovac, Požarevac and Novi Sad. From June to October

continued to grow in 2019, achieving more than a half of the

zations in the past two years. There was little data available

nated for the 2019 VIRTUS Award for long-term partnership

2019, 15 ads were published. After the campaign ended, the

total number of instances. The second most active do-

on the scope of giving by these two types of donors, while

between the corporate and non-profit sector. Through this

company helped the organization set up a “chat” on its portal,

nor were companies, followed by mixed donors. In order to

percentages recorded in the previous years were very low.

campaign, the public had the opportunity to meet the parents that is open for 3h every Tuesday, with volunteers, activists

better understand the role of mixed donors, it is important

who proudly stood behind their LGBT+ children and publicly

and parents of LGBT+ children waiting to respond to mes-

to mention that such a large percentage of their share was

Comparison with the 2018 data

proclaimed that they did not disown them – in the form of

sages from LGBT+ persons or their parents, who can talk with

actually caused by the lack of information regarding individual

Compared to the previous year, there were slight fluctuations in

classified ads in daily newspapers. The company donated its

them, ask for help or discuss certain dilemmas, doubts etc.

types of donors in campaigns and events. In such situations,

the percentages of the types of donors to non-profit orga-

donors generally include citizens, the corporate sector and

nizations. The share of citizens and mixed donors saw a mild

private foundations, but it is impossible to determine the exact

rise, while the presence of the corporate sector was somewhat

percentage of each type of donors that participated. The next

reduced. More precisely, this drop in the corporate sector

on the list of donors were individual donors, with less than 5%,

share was caused by a drop in the recorded percentage of the

followed by small and medium-sized enterprises, associations,

frequency of instances by small and medium-sized enterprises.

private foundations, and, finally, corporate foundations. Reli-

The percentage of instances launched by individuals remained

gious organizations and branches/offspring of political parties

at the same level as in 2018. As regards the order of the most

time and expertise of its employees, while advertising space

Key areas of activity of non-profit organizations

44,7

Healthcare
25,3

Support to marginalized groups
Poverty relief

6,6

Education

6,6

Donors and non-profit organizations

Citizens – through mass giving
Companies

16,8

Other

51,0
23,0

Mixed donors
Chart No. 2: Key areas of activity for which non-profit organizations receive support (% of instances compared to the total number of
instances aimed at non-profit organizations)

Individual donors
SMEs

% of instances
Theme

10

above 10%
----

5%–10%
seasonal
giving

3%–5%
----

1%–3%
economic
development,
animal welfare,
sports, culture
and arts

below 1%
environment, cultural
heritage, emergency
management,
independent media,
public infrastructure,
social entrepreneurship

20,7
2,2
1,4

Associations

0,9

Other (private foundations, religious organizations etc.)

0,7

Corporate foundations

0,1

Chart No. 3: Share of various types of donors in instances aimed at non-profit organizations (% of instances compared to the total number
of instances aimed at non-profit organizations)
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SHARE OF NON-PROFIT ORGANIZATIONS
IN RESPONDING TO THE NEEDS OF
BENEFICIARY GROUPS
active donors, there were no changes compared to the previous

lected, they donated to the Children’s Drop in Shelter. Within

Example: The campaign for the construction of a new Parents’

With regard to the four key beneficiary groups, people with

year. Citizens kept the first place, with this trend being pres-

the initiative ‘Recikliram i uživam’ (‘Recycling and Enjoying’),

House, organized by the National Association of Parents of

disabilities were the most frequent beneficiaries of the support

ent since philanthropy started being monitored. An increase

the students made New Year decorations out of recyclable

Children with Cancer – NURDOR, was supported by numer-

provided to non-profit organizations, which had also been the

in donations provided through instances of mass giving was a

material, and they donated the collected funds to one of their

ous donors. One of the most significant contributions to this

case in the previous two years. People with health issues took

direct result of a larger number of various events organized by

classmates. On several occasions, they gathered clothes,

campaign was provided by Mastercard, which donated EUR

the second place, followed by people in economic need, and,

non-profit organizations, to which citizens gladly respond.

footwear, hygienic products, toys and school supplies for their

250,000. For its contribution, Mastercard received the 2019

finally, by population from local communities that achieved

friend coming from a family of lower social status, while they

VIRTUS Main Award for contribution at the national level.

the lowest share. The chart shows how important the role of

Donors to non-profit
organizations

Share of various types of donors in instances
aimed at non-profit organizations (%)

2018

Trend

2019

Citizens

49,1%

↑

51,0%

Corporate sector

26,4%

↑

24,5%

Mixed donors

18,4%

↑

20,7%

Individuals

3,0%

~

2,2%

EXAMPLES: WHO ARE THE DONORS TO
NON-PROFIT ORGANIZATIONS?

non-profit organizations was in 2019, as almost a half of the

often volunteer in various environmental and scouting actions.
For their contribution, the students of class II/2 were nomi-

Example: Ivan Mladenović, who was nominated for the 2019

support aimed at people with disabilities was provided through

nated for the 2019 VIRTUS Award for individual contribution

VIRTUS Award for individual contribution to philanthropy,

the non-profit sector, while over 45% of instances was aimed

to philanthropy.

started a new humanitarian venture in the summer of 2019

at people with health issues. The reason lies in the flexibility

– an initiative called ‘Korak po korak’ (‘Step by Step’) during

and adaptability of non-profit organizations, which provide a

Example: The National Day of Giving was established on

which he walked 1,000 km from Šid to the Hilandar Monas-

faster response to the needs of beneficiaries and modify their

the initiative of the Serbian Philanthropy Forum in 2018. It is

tery. During the walk that lasted less than a month, Ivan was

activities and programs according to those needs. Comparing

celebrated on October 9th, the birthday of Mihajlo Pupin. The

dedicated to raising public awareness on cancer in children

the share of non-profit organizations with that of other recip-

goal of the National Day of Giving is to revive the philanthropic

and the problems children with cancer and their parents

ients in 2019, we can note that some beneficiaries were more

tradition, raise awareness of the culture of giving and draw at-

face, thus motivating citizens to participate in fundraising.

represented with non-profit organizations, while others were

tention to a certain problem in society. The 2019 National Day

Via social media, citizens raised more than EUR 9,000 to do-

less visible but not less important.

of Giving was focused on investing into the future of Serbia

nate to Association ‘Uvek sa decom’ (‘Always with Children’),

through improving education, and the topic was ‘Improve-

which has been helping children suffering from cancer since

Comparison with the 2018 data

ment of primary school education in schools across Serbia’. In

1991. The funds were used for the maintenance of the Par-

As regards the percentage of instances, the share of

Example: Students of class II/2 of the First Obrenovac Primary

2019, through a campaign called ‘Škola dobrih ljudi’ (‘School

ents’ Corner, a rented flat in which children and their parents

non-profit organizations recorded an increase in collecting

School offer an extraordinary example. Ever since they started

of Good People’), EUR 70,690 was raised for the purchase of

stay during the treatment.

support for people with health issues, people with disabilities

school, they have been collecting funds. They sell their works

new smart boards, computers, bee-bots and other innovative

and population from local communities, while the support for

and drawings to collect money, as well as assistance in the

equipment the students of more than 60 Serbian schools

people in economic need saw a decline. The order on the list

form of clothes, footwear, hygienic products and food, for

will use. This highly successful campaign was realized by the

of beneficiary groups did not change.

their fellow classmates who live in more modest conditions. In

Serbian Philanthropy Forum, an umbrella organization of

2019, on their own initiative, they raised funds for their friends

foundations and donors. The campaign lasted for ten months

In 2019, all instances aimed at people in need of palliative care

at the Children’s Drop in Shelter in Belgrade. They launched

and included 30 municipalities in Serbia, through the initiative

(whose needs are represented by the BELhospice Pallia-

their initiative by making a poster, which they multiplied with

of four non-profit organizations: Association ‘Think Globally,

tive Care Center), refugees and displaced persons, and the

the help of their teacher and put all over the city as a cer-

Act Locally’ from Šid, Gymnasium ‘Veljko Petrović’ Foundation

unemployed came from non-profit organizations. The dis-

tain call for support and an invitation to an event – a visit to

from Sombor, Association ‘Sinhro’ from Pančevo and B92

tribution in less prominent beneficiary groups was somewhat

a mini-museum of objects used in Serbian households in

Fund. The initiative of B92 Fund was called ‘Pčelice’ and was

less balanced than in 2018. More beneficiary groups received a

the past. They organized the event in their school hall, while

launched for the purpose of purchasing robotic equipment

smaller percentage of support through non-profit organizations:

the entry fee represented a donation in the form of clothes,

for the improvement and facilitation of teaching in all schools

footwear, hygienic products, food, school supplies, toys, even

for children with intellectual disabilities. A total of EUR 55,995

second-hand household appliances. Everything they col-

was raised through this initiative alone.
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Overview of the most common beneficiary groups: non-profit organizations compared to other recipients

Non-profit
organizations

Individuals/
families

Institutions

People in economic need

Local/ national
governments

25,5%

Religious
organizations

24,8%

Share of non-profit organizations in responding to the needs of other beneficiary groups

Other

0,9%

48,8%
People with disabilities

43,8%

10,0%

46,2%

2,3%

Population from local communities

73,3%

0,2%

24,2%
People with health issues

8,9%

55,3%

16,4%

2,2%

17,2%

Chart No. 4: Share of non-profit organizations and other recipients in instances aimed at key beneficiary groups (% of instances compared
to the total number of instances aimed at that specific beneficiary group)

Share of non-profit organizations and other recipients in instances aimed at other beneficiary groups (% of instances
compared to the total number of instances aimed at that specific beneficiary group)
2018

Trend

2019

People with disabilities

38,5%

↑

48,8%

People with health issues

33,7%

↑

46,2%

People in economic need

28,4%

↑

24,2%

Population from local communities

14,6%

↑

17,2%

14

Refugees and displaced persons

100,0%

0,0%

People in need of palliative care

100,0%

0,0%

Unemployed

100,0%

0,0%

Animals

82,6%

17,4%

Women and children survivors of violence

55,9%

44,1%

General population

37,9%

62,1%

Mixed beneficiaries

28,6%

71,4%

People from other countries

25,2%

74,8%

Children without parental care

17,6%

82,4%

Ethnic minority population

15,4%

84,6%

Talented children and youth

13,3%

86,7%

Mothers and babies

6,1%

93,9%

Children and youth at risk

5,9%

94,1%

Single-parent families

3,4%

96,6%

Elderly

1,9%

98,1%

Migrants

0,0%

100,0%

Homeless

0,0%

100,0%

Religious communities

0,0%

100,0%

Non-profit organizations

Other recipients

Chart No. 5: Share of non-profit organizations and other recipients in instances aimed at other beneficiary groups (% of instances
compared to the total number of instances aimed at that specific beneficiary group)
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SHARE OF NON-PROFIT ORGANIZATIONS
IN RESPONDING TO THE NEEDS OF
BENEFICIARY GROUPS
children and youth at risk, people from other countries, mothers
and babies, and ethnic minority population. Non-profit organizations had no share in the total number of instances aimed

REFUGEES AND
DISPLACED PERSONS

PEOPLE IN NEED OF
PALLIATIVE CARE

WOMEN AND CHILDREN
SURVIVORS OF VIOLENCE

at migrants and the homeless, which had not been the case in
2018. A possible reason for this may lie in the fact that the issue of migrant crisis is less frequently reported in the media or
is reported in a negative light. Furthermore, compared to 2018,
non-profit organizations recorded a larger share than other
recipients in the number of instances aimed at the needs of
general population, women and children survivors of violence,
talented children and youth, and single-parent families. However, non-profit organizations recorded a drop in the share of
instances aimed at ethnic minority population. In addition, they
had a smaller share in instances aimed at mothers and babies,

Other recipients, 0,0%
Non-profit organizations 100,0%

UNEMPLOYED

Other recipients, 0,0%
Non-profit organizations 100,0%

Other recipients, 44,1%
Non-profit organizations 55,9%

ANIMALS

children without parental care, people from other countries,
and animals. As in the previous year, children and youth at
risk received more instances from other recipients than from
non-profit organizations.

Other recipients, 0,0%
Non-profit organizations 100,0%

Other recipients, 17,4%
Non-profit organizations 82,6%

Chart No. 6: Beneficiary groups for which non-profit organizations are recognized as key proprietors of services
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SHARE OF NON-PROFIT ORGANIZATIONS
IN VARIOUS THEMES
More than a third of instances aimed at healthcare were

As in the previous years, in 2019, non-profit organizations

the role of non-profit organizations in active promotion of this

realized through non-profit organizations, which was more

supported themes where other recipients had a lower share or

theme. An excellent example was provided by Telekom Srbija

than the number of instances aimed at healthcare through

did not support them efficiently. In 2019, independent media

that, through its project ‘UdruŽene’, supported 15 organiza-

other recipients. Regarding support to marginalized groups,

and cultural heritage were the themes for which all instances

tions dealing with women’s issues with a total of EUR 25,000.

almost an equal percentage of instances was directed toward

were directed through non-profit organizations. Social entre-

The aim of this project is to empower women from local com-

non-profit organizations, individuals/families and institutions.

preneurship was the theme that was equally represented with

munities through supporting women entrepreneurship.

This trend is understandable given that there is a wide range

non-profit organizations and other recipients, i.e. some already

of marginalized groups that both institutions and non-profit

established social enterprises. Animal welfare, economic de-

Example: JT International a.d. Senta – Japan Tobacco Interna-

organizations deal with, while a certain amount of one-off as-

velopment, culture and arts, and sports were the themes that

tional donated EUR 2,000 to social enterprise ‘Ruke’ (‘Hands’)

sistance is partially aimed directly toward individual recipients,

in 2019 were more represented with non-profit organizations

as part of the project ‘ONAsnaživanje’ (‘SHE-Empowerment’).

such as single-parent families or the elderly. As for education,

than with other recipients. Non-profit organizations did not re-

Social enterprise ‘Ruke’ deals with manufacturing and pro-

the primary recipients were institutions (schools and universi-

cord any instances aimed at supporting religious activities and

cessing of textile products. It gathers women from socially

ties) and individuals for scholarships and tuition fees. In pover-

science, as other recipients mainly dealt with these activities.

vulnerable categories and beneficiaries of Safe House ‘Ruke’.

ty relief, where individuals and families were the most common

As regards economic development, companies recognized

This project aims at providing economic empowerment to
women and helping women find jobs through various work-

recipients, non-profit organizations had a smaller share.

shops, programs and training courses. The donation was

Overview of the most common themes: non-profit organizations compared to other recipients

used to purchase materials necessary for the manufacture of
products offered by the enterprise.

Non-profit
organizations

Individuals/
families

Institutions

Local/ national
governments

Religious
organizations

Other

Comparison with the 2018 data
Comparing the 2019 data with the previous year’s, we may con-

Healthcare

38,7%
40,9%

Support for marginalized groups

32,4%

clude that, in relation to other recipients, the most significant

20,1% 0,3%
0,7%
32,4%

change was the increase in the number of instances aimed at
non-profit organizations for the support to healthcare, which

0,4%

had demonstrated an upward trend in the previous two years,

0,3%

as well. In addition, more instances were aimed at supporting

33,8%
Education

25,8%

0,5%
58,1%

marginalized groups and education. On the other hand, activity
toward non-profit organizations was reduced in terms of instances aimed at poverty relief.

15,6%
Poverty relief

86,0%
14,0%

With regard to less supported themes, it is interesting to note
that all instances aimed at supporting independent media and
cultural heritage were directed toward non-profit organizations.
In addition, support for economic development, sports, culture

Chart No. 7: Share of non-profit organizations and other recipients in key themes (% of instances compared to the total number of
instances aimed at that specific theme)
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SHARE OF NON-PROFIT ORGANIZATIONS
IN VARIOUS THEMES
Overview of other themes: non-profit organizations compared to other recipients (% of instances compared to the
total number of instances aimed at that specific theme)

Independent media

100,0%

0,0%

Heritage

100,0%

0,0%

Animal welfare

82,6%

17,4%

Mixed themes

63,6%

36,4%

Economic development

62,2%

37,8%

Culture and arts

56,7%

43,3%

Sports

53,1%

46,9%

Social entrepreneurship

50,0%

50,0%

Seasonal giving

28,4%

71,6%

Emergency management

18,2%

81,8%

Public infrastructure

9,1%

90,9%

Other

8,3%

91,7%

Environment

6,5%

93,5%

Science

0,0%

100,0%

Religious activities

0,0%

100,0%

Non-profit organizations

SOCIAL
ENTREPRENEURSHIP

Other recipients 50,0%
Non-profit organizations 50,0%

ECONOMIC DEVELOPMENT

Other recipients 37,8%
Non-profit organizations 62,2%

INDEPENDENT MEDIA

Other recipients 0,0%
Non-profit organizations 100,0%

ANIMAL WELFARE

Other recipients 17,4%
Non-profit organizations 82,6%

EMERGENCY
MANAGEMENT

Other recipients 81,8%
Non-profit organizations 18,2%

Other recipients
Chart No. 9: Themes for which non-profit organizations are recognized as key proprietors of services

Chart No. 8: Share of non-profit organizations and other recipients in other themes (% of instances compared to the total number of
instances aimed at that specific theme)
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USE OF DONATIONS: LONG-TERM
AND ONE-OFF GIVING
As regards long-term giving to non-profit organizations, cit-

this long-term contribution allows high-quality learning for

izens were the most active donors. Citizens mostly donated

the following generations. Furthermore, scholarships for stu-

to non-profit organizations for the purpose of purchasing

dents represent an investment into the future of young peo-

equipment and financing social services. The corporate sec-

ple and building human resources, consequently resulting

tor was the second most active donor in terms of donations

in improvement in various areas in the future. It is necessary

with potential long-term effects, while they mostly invested

to place focus on long-term donations because they lead to

in equipment and social services. Mixed donors took the

long-lasting benefits.

third place, with their donations mostly being in the form of
equipment. In terms of one-off giving, citizens were also the

In 2019, long-term support to people with health issues was

largest supporters of non-profit organizations, compared to

largely provided through non-profit organizations. A good

other recipients.

example is a campaign called ‘Humanitarian Coffee’ organized by the Association of Healthcare Professionals of the

Long-term investments have more lasting effects unlike

Rasina County National Association and Oncology Counsel-

one-off giving. For example, investing in the reconstruction

ing Center ‘Narcissus’. The entire revenue from the coffee

of a hospital or donating some of the necessary equipment

sold in around twenty hospitality establishments in Kruševac

enables the hospital to provide help to patients for the next

was donated for the purchase of a vehicle to be used for

several years. When a donor invests in equipping a school,

visiting oncology patients.

Use of donations – non-profit organizations vs. other recipients
Non-profit organizations
61,8

59,3

26,4

Other recipients

31,4
14,3
6,8

Potential long-term effects

One-off investments

Unknown

Chart No. 11: Use of donations – non-profit organizations compared to other recipients (% of instances compared to the total number of
instances aimed at the given type of recipient)

Number of long-term investments aimed at the non-profit sector (%)

26,4
14,3

Potential long-term effects

One-off investments

Trend

2019

Citizens

42,2%

~

42,3%

Corporate sector

39,7%

36,6%

Mixed donors

10,5%

↑

15,4%

Non-profit organizations

5,5%

↑

59,3

2018

↑

Use of donations – non-profit organizations

3,6%

Unknown

Chart No. 10: Use of donations in the non-profit sector (% of instances compared to the total number of instances aimed at the non-profit sector)
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Comparison with the 2018 data
In 2019, the number of instances related to one-off giving directed toward the non-profit sector rose, while the instances

ENDOWMENT FUND

START-UP CAPITAL

SOCIAL SERVICES

with long-term effects recorded a drop. This situation is unfavorable, and it is necessary to place focus on donations that
create long-term effects. The reason for the increase in oneoff giving was the larger number of instances for treatment
aimed toward non-profit organizations. The reason for the
lower number of instances with long-term effects was that
donors focused more on donating equipment to institutions.

Other recipients 0,0%
Non-profit organizations 100,0%

Other recipients 71,4%
Non-profit organizations 28,6%

Other recipients 8,1%
Non-profit organizations 91,9%

In 2019, citizens again stood out as the most active donors
regarding long-term investments directed toward non-profit
organizations, keeping the same level as in the previous year.

RAISING
SOCIAL AWARENESS

EDUCATIONAL SERVICES

The corporate sector remained at the second place, with a
slightly lower percentage than in 2018. Mixed donors recorded
a growth in long-term investments, while non-profit organizations saw a slight drop.
Although the order remained the same, the most significant
change proved to be the growth in long-term investments by
mixed donors. The reason for this growth was the larger number of campaigns and events where various types of donors

Other recipients 46,2%
Non-profit organizations 53,8%

Other recipients 40,0%
Non-profit organizations 60,0%

participated in one instance.
Assistance in the form of equipment was the most common

Chart No. 12: Examples of investments with potential long-term effects, non-profit organizations compared to other recipients

type of long-term support to non-profit organizations. However, this type of support also demonstrated a downward
trend compared to 2018. On the other hand, compared to the
previous year, giving in the form of social services and capital
investments recorded a rise.
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